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Bank Marketing 


1979 Article index 


This is your guide to articles that appeared in 
Bank Marketing Magazine, January through December, 1979. 
It was compiled by Bonnie Wang, associate director 
of BMA's Information Services Department. 


ACCOUNT PROFITABILITY 


Community Bank Update; The FED Has 
a Tool for Diagnosing Profit Ills, 
Douglas R. Hanks (September, p. 10). 


ADVERTISING 


The Case for Advocacy Advertising, 
Kenneth R. Rossano (July, p. 16). 


A Guide to Advertising Planning, 
Danny R. Arnold (August, p. 14). 


ADVERTISING AGENCIES 
How Banks Use—and Maybe 


Misuse—Advertising Agencies, Fred 
Charlton (April, p.30). 


ADVERTISING BUDGETS 
Monitor; Advertising from CEO's 


Perspective, John P. LaWare (May, 
p. 16). 


ADVERTISING CAMPAIGNS 


Ad Techniques; How To Take a Well- 
Known Institution and Make Everyone 
Think It Belongs to You (and Always 
Did), Murray Raphel (September, p.40). 


ADVERTISING TECHNIQUES 
Ad Techniques; Shift Out of Reverse, 
Murray Raphel (January, p.51). 


Ad Techniques; Does Everybody Know 
You Offer the Service?, Murray Raphel 
(February, p.70). 

Ad Techniques; The Write Way To 
Bring in More Customers, Murray 
Raphel (October, p.39). 

Ad Techniques; What ‘‘Type”’ Is Your 
Bank, Murray Raphel (November, p.23). 


ANNIVERSARIES 


Ad Techniques; Suppose They Gave a 
Birthday Party ... and Nobody Came, 
Murray Raphel (June, p.34). 


ASSET AND LIABILITY 
MANAGEMENT 

The 1980 Balance Sheet—Marketing's 
Role, Carl W. Olson (January, p.24). 
AUTOMATIC TRANSFER SERVICE 
Customers Give Their Views of ATS, 
Gary D. Milby (July, p.21). 

BALANCE INQUIRY SERVICE 


Community Bank Update; Ma Bell 
Shows Banks How To Price Informa- 
tion, Douglas R. Hanks (March, p. 13). 


he 


BANK IMAGE 


Ad Techniques; What’s Your Bank’s 
Symbol?, Muray Raphel (July, p.32). 
Corporate Identification: The Banking 


Industry Plays Catch-Up, Russell 
Anspach (February, p.22). 


BANK LEGISLATION AND 
REGULATION 


Product Development in an Era of 
Deregulation, Edward E. Furash (May, 
p.18). 


BANK SELECTION 


Why Did They Pick That Package?, 
Arun K. Jain, Franklin C. Acito, and Vi- 
jay Mahajan (June, p.20). 


BANK SERVICE PACKAGES 


Repricing the Service Package, William 
B. King, Jr. (September, p. 16). 


BANKING FUTURE AND TRENDS 


It (Will Be, Won't Be) a Very Good 
Year!l, George M. Morvis (February, 
p-20). 

Monitor; Marketing in the Eighties, 
James Robert Chaney (April, p. 18). 


Planning for Tomorrow and Tomorrow 
and Tomorrow, August G. St. John 
(July, p.29). 


Retail Banking in the 80s—A Smaller 
Slice of a Bigger Pie, Robert F. Benzer 
(December, p.21). 


BRANCH BANKING 


Branch Managers on Calling: Yes, 
But .. . , Jack Bologna (November, p.8). 


Monitor; What Every Branch Manager 
Should Know About Marketing, David 
E. Curling (July, p. 12). 


Mystery Element Attracts Thousands 
to Branch Opening, Jerry Prock and 
Helene Colvin (February, p.32). 


BUSINESS DEVELOPMENT 


Ad Techniques; Four-Mula for Success, 
Murray Raphel (March, p.36). 


CALL PROGRAMS, OFFICER 


The Art of Lining Up a Sales Call, R. G. 
McHugh (October, p.30). 


Branch Managers on Calling: Yes, 
But . . . , Jack Bologna (November, p.8). 


CHANGE OF NAME (BANKS) 


Corporate Identification: The Banking 
Industry Plays Catch-Up, Russell 
Anspach (February, p.22). 


CHECKING 


Community Bank Update; Your Check- 
ing Customers Should Save with You, 
Too, Lawrence ‘“‘Biff’ Motley (January, 
p.13). 

Why Did They Pick That Package?, 
Arun K. Jain, Franklin C. Acito, and Vi- 
jay Mahajan (June, p.20). 


COMMERCIAL ACCOUNTS— 
MARKETING 


Communicating with an Industry: A 
Case Study, David A. Culley (December, 
p.10). 


COMMUNITY BANKING 


Community Bank Marketing, Lawrence 
G. LaBeau (February, p. 16). 


COMMUNITY REINVESTMENT ACT 


Affirmative Action on CRA, Jo Ann S. 
Barefoot (September, p.32). 

The Marketing Implications of CRA; 
What It Says, John M. Stoddart 
(January, p.28). 

The Marketing Implications of CRA; 
What It Means, Charles E. Bartling 
(January, p.28). 


COMMUNITY RELATIONS 


Ad Techniques; How To Get Involved in 
Your Community, Murray Raphel 
(December, p.25). 


Adapting to Changes in the Outside 
World, Joan Russell Perry (January, 
p.20). 


COMPETITION 


Keep an Eye on Near-Banks—The New 
Competition, Thomas W. Thompson 
(October, p. 18). 


Retail Banking in the 80s—A Smaller 
Slice of a Bigger Pie, Robert F. Benzer 
(December, p.21). 


CREDIT CARDS 


The Plastic Card; How Big a Role in 
Retail Banking?, John J. Reynolds 
(April, p.20). 
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CUSTOMER RELATIONS 


How Wells Fargo Makes It Perfectly 
Clear, Jack E. Pollard (May, p.34). 


DIRECT MAIL 


Ad Techniques; A McMighty Good 
Direct Mail Promotion, Murray Raphel 
(April, p.38). 


EFTS 


Is Marketing To Blame for EFT Slug- 
gishness?, Donald W. Eckrich and Jim 
L. Grimm (September, p.26). 


The EFT Act; Marketing Implications 
and Considerations, Robert F. Benzer 
(March, p.20). 


The Plastic Card: How Big a Role in 
Retail Banking?, John J. Reynolds 
(April, p.20). 


ENERGY 


Communicating with an Industry: A 
Case Study, David A. Culley (December, 
p.10). 


GOVERNMENT RELATIONS 


Adapting to Changes in the Outside 
World, Joan Russell Perry (January, 
p.20). 


HOUSE PUBLICATIONS 


Promoting Products from the Inside 
Out, Russell E. Carlson (August, p. 18). 


MARKET RESEARCH 


Planning for Tomorrow and Tomorrow 
and Tomorrow, August G. St. John 
(July, p.29). 


Who Says Your Money Is Just as Green 
as the Next Bank’s?, David J. Lill and 
Cynthia C. Schneeberger (March, p.26). 


MARKETING BUDGET 


Community Bank Update; The 
Marketing Budget: How Much Is 
Enough?, Gary H. Raddon (February, 
p.10). 


MARKETING CONCEPTS—BANKING 


Monitor; Why Financial Services 
Marketing Is Different, John J. Burnett 
and James H. Donnelly, Jr. (March, 
p.16). 


MARKETING DEPARTMENT AND 
MANAGEMENT 


Is Marketing To Blame for EFT Slug- 
gishness?, Donald W. Eckrich and Jim 
L. Grimm (September, p.26). 


Managing a Workable Marketing 
Department, Louis R.F. Preysz Ill 
(June, p.28). 


MARKETING PLANNING 


Community Bank Update; Revitalizing 
the Planning Process,Gary H. Raddon 
(November, p.7). 


How To Find Out What Businesses 
Your Bank Is In, Richard L. Kaye 
(November, p. 12). 
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MONEY MARKET CERTIFICATE 


Ad Techniques; How To Invest $1,400 
for a Return of $4,386,632 in 79 Days, 
Murray Raphel (May, p.42). 


NEW BANKS 
Who Says Your Money Is Just as Green 


as the Next Bank's?, David J. Lill and 
Cynthia C. Schneeberger (March, p.26). 


NOW ACCOUNTS 


Community Bank Update; NOW Ac- 
counts: Profitable for Your Bank?, 
Lawrence ‘‘Biff’’ Motley (April, p.13). 


ORGANIZATIONAL CHARTS 


Monitor; Who’s Minding the Deposits?, 
Robert W. Zirbel (January, p. 16). 


PREMIUMS 


Getting the Most Out of a Premiums 
Program, Jerry D. Turk (October, p.26). 


PRICING 


Community Bank Update; What To Do 
About Low-Balance Savings Accounts, 
Jack W. Whittle (May, p.14). 


Community Bank Update; How To Cut 
the Cost of Low-Balance Savings, 
Lawrence B. Motley (July, p.9). 


Community Bank Update; Aim To 
Please the Rate-Sensitive Market Seg- 
ment, Lawrence B. Motley (October, 
p.14). 

Community Bank Update; The Fed Has 
a Tool for Diagnosing Profit Ills 
(Part II), Douglas R. Hanks (December, 
p.7). 


PRIVACY 


Privacy—The Next Big Consumer 
Issue, Charles E. Bartling (June, p. 16). 


PRODUCT DEVELOPMENT 


Product Development in an Era of 
Deregulation, Edward E. Furash (May, 
p.18). 


PRODUCT PLANNING 


Planning New Products—Before, Dur- 
ing, and After, James E. Bryan, Jr. and 
Gary D. Milby (May, p.28). 


REGULATION @ 


Why ‘Q’ Must Go, John G. Heimann 
(November, p. 16). 


RETAIL BANKING 


Retail Banking in the 80s—A Smaller 
Slice of a Bigger Pie, Robert F. Benzer 
(December, p.21). 


SAVINGS 


Community Bank Update; What To Do 
About Low-Balance Savings Accounts, 
Jack W. Whittle (May, p. 14). 


Community Bank Update; How Banks 
Can Win the Savings Game, Douglas R. 
Hanks (June, p. 12). 


Community Bank Update; How To Cut 
the Cost of Low-Balance Savings, 
Lawrence B. Motley (July, p.9). 


Community Bank Update; Aim To 
Please the Rate-Sensitive Market Seg- 
ment, Lawrence B. Motley (October, 
p. 14). 

Monitor; The Health Investment Ac- 
count and The Family Education Bond, 
V. Thomas Sullivan (February, p.14). 


STAFF COMMUNICATIONS 

Promoting Products from the Inside 
Out, Russell E. Carlson (August, p. 18). 
STAFF TRAINING 


Community Bank Update; Employees 
Will Sell If Management Gives Them 
the Tools, Gary H. Raddon (August, p.9) 


How To Get a Training Program Off 
and Running, M. Marshall Weems 


(January, p.32). 
A Modular Approach to Product- 
Knowledge Training, Robert J. 


Moustakis (December,p. 14). 

Promoting Products from the Inside 
Out, Russell E. Carlson (August, p.18). 
TELEPHONE SOLICIATION 

The Art of Lining Up a Sales Call, R. G. 
McHugh (October, p.30). 

TRUST MARKETING 


Middle-Class Trusts—A Question of 
Survival, Colin A. Browning (April, 
p.26). 


Monitor; Trust Departments, Though 
Small, Can Be Profitable, David M. 
Evans (June, P.14). 


applicants/ 
opportunities 


continued from page 42 


in an EFT-related area, possess good oral 
and written skills, and the ability to work 
without direct supervision. Excellent 
salary and benefits. Send resume and 
salary requirements. Box October 466 


Consumer Deposits Product 
Manager — Large Northeastern Ohio 
bank seeks a person to assume responsi- 
bility for managing the marketing, finan- 
cial analysis, development, and imple- 
mentation of the bank’s consumer 
deposit services. Candidate should have 
marketing experience and/or banking ex- 
perience, possess good oral and written 
skills, and the ability to work without 
direct supervision. Excellent salary and 
benefits. Send resume and salary re- 
quirements. Box October 472 
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